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3rd NEWSLETTER

Nowadays in a highly globalized world, territories are losing their identity, their intangible cultural heritage. Senior people own a knowledge about their municipalities’ history, which will disappear once they are no longer with us.

"Innovative Tourism - Collecting Cultural Heritage through Intergenerational  Walks" is a 2.5 years project, aimed developing an innovative and available for everybody tourism product, by collecting cultural heritage through intergenerational walks, and enabling citizens to share their videos through an app, while at the same time motivating the locals, the tourists, the senior people and the youngsters to get out of the house and walk the itinerary - keeping them healthy physically and mentally.
Co-financed by the Erasmus + Programme (Strategic Partnerships for Vocational Education – Cooperation for Innovation & the Exchange of Good Practices), partners in this project, coming from 6 different countries are interested in promoting healthy lifestyles at the same time as promoting their territories and preserving their cultural heritage.
TARGET: Target groups involve professionals working in tourism, sports, health and with youngster and senior people.
OUTCOMES: The project will develop two intellectual outputs: a Co+ Crew App where cities, tourists and citizens can upload information about their place, artefacts, nature - collect their cultural heritage and share with others; and a guideline on how to work with intergenerational groups and with storytelling as a mean of communicating an important message such as important facts from on places' cultural heritage.
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Expected results: preserving the knowledge of the elderly in a modern technology, improving senior people physical, mental and social health, new products (app and guide) for tourist promotion through local ambassadors and stories.
KEY ASPECTS:
Programme: Erasmus + KA2 Vocational Education
Starting date: 01/ 09/ 2018
Ending date: 28/ 02/ 2021
Budget: 183.352,00 €

Partners: DGI Vestjylland (Denmark), Ceutí Municipality (Spain), Hop Ubiquitous (Spain), Colegiul Economic Buzau (Romania), Stowarzyszenie Szansa dla Aktywnych (Poland), Gaziosmanpasa University (Turkey) and City of Varazdin (Croatia).
THIRD TRANSNATIONAL MEETING
Third project meeting took place in Varazdin on 24th and 25th of September. Title of the meeting was “Storytelling as a communication tool”. The goals of this meeting was to learn how to tell stories and communicate the message effectively, describe and define the notion of a good story and receiving tools on storytelling from the two partners that are strong in this field, from City of Varazdin and GOPU.

The first part of first day meeting was filling the interim report prepared by Andreea Oprea. All partners contributed to the interim report by their experiences, examples and so far finished project tasks. 
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During first part of meeting Goranka Grgic from City of Varazdin presented URBACT project “Come in!” and its best practices. This resulted with receiving tools on storytelling which we can apply to WalkaStory project.

Further course of the meeting took place in Varazdin City Hall where deputy of mayor mrs. Sandra Malenica welcomed all partners and wished them a pleasant stay in Varazdin.
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Second part of first day meeting was presenting task results by each partner. The task was to make video with a story being told and getting feedback from the youngsters.
Partners from Croatia have recorded four different videos with three storytellers and have received feedback from children between 6 and 10 years old and pupils. They tested different kind of storytellers and they were surprised that the ones they thought would be the most popular were not.
Partners from Romania have also recorded 4 different videos. They were suggested to have subtitles to their videos, better video quality and longer stories. Like with Croatia, they were advised to use old photos and include those in the videos.
The partner from Turkey have recorded one video and got feedback from three students. They concluded that the type of the content of the video depends off the age of the target group. They used a storyteller who is familiar with being in front of camera, but still had problems. 
Second day of the transnational project meeting started with last three presentations task results of partners from Spain, Poland and Denmark. 

Partners from Spain used three videos from Be Memories and made a focus group with the summer school children. They concluded that important for children are that the stories must compliance an activity. 
Partners from Poland recorded six videos with the same narrator in six different places. The feedback suggested being more aware of making videos with good sound. They showed the children the difference between professional videos and videos recorded on a phone – the children preferred the professional videos. 
Partner from Denmark recorded one video. They experienced problems with the sound and the narrator, who was not comfortable in front of a camera. The suggestion from Denmark would be to get subtitles and some very clear guidelines (toolkit) for the narrators. 
As project tasks finished, we can make the conclusion that the good story has to have an interesting storyteller who has no fear to the camera, who know stories which whom youngsters can be connected to, that the stories were followed with some old photos, with more moving. Storyteller has to speak in interesting way no using so much history elements and trying to approximate to the youngsters. Maybe it will be better to put subtitles to the video because all the youngsters cannot understand talk of some seniors.  Youngsters are interested in topics to which they can identified to, topics that are familiar to them through which they can learn some funny and edifying fact about the area they are coming from. It has to be different way to learn something new, absolutely different from study in school. Youngsters likes modern gadgets so the mobile app and using a mobile phone for this kind of activity are good way to attract them and connect them with seniors because they think that seniors are old and boring.
The second part of the second day meeting was presentation about I.O.2. from partners from Turkey. They presented three toolkits for easier way to use for tasks and recording in practice. 
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Partners from HOPU presented previous work on I.O.1 – co-crew app. All partners could try out how the app works on their cell phones and came to the conclusion that it is important to filter videos so that anyone would not put inappropriate content on the app.
At the end of the official part of the meeting partner from Romania represented the next transnational project meeting which will be held in Romania in April 2020.
TPM finished with Varazdin city tour where partners could see the most important sights of the city and get to know history of the city of Varazdin.
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PARTNER'S PRESENTATION
DGI Vestjylland (Denmark) - Lead Partner
DGI is a sports association in Denmark that works to improve the conditions for their more than 63,000 member sport clubs and more than 1.5 million members. 

Since its founding in 1992, DGI has been a strong advocate for creating a community which encourages members to join the local sport clubs and sport association, and in which the individual can thrive.

www.dgi.dk
Ceutí municipality (Spain)

The Mnicipality of Ceutí, situated in the Region of Murcia (Southeast of Spain), has a population of 11,400 inhabitants, but it is very well connected to big city areas.

Ceutí has an interesting museums' offer and is a member of the Spanish Healthy Cities Network. It brings good practices through former EU projects in the areas of tourism and health. 

www.ceuti.es 
Hop Ubiquitous (Spain)

HOP means Human Oriented Products: HOPU is a SME specialized in designing solutions focused on people engagement with a high level of usability. In particular, HOPU is focused on Smart Cities, having develop an Innovative product called Smart Spot (http://smartcities.hopu.eu/smart-spot.html), which application on tourism through Be Memories.
Colegiul Economic Buzau (Romania)

Colegiul Economic Buzau is a big vocation school (over 1000 students). It is specialized in business administration and tourism studies. Most of students 
come from rural areas and from poor families. Big efforts are made to include students In EU project programmes in order to provide them a future and avoid social exclusion.
Gaziosmanpasa University (Turkey)

GOU is a research performing organization founded in 1992, with 28.615 students and 1130 academic personnel. The University is involved in this project through the Faculty of Tourism, Education and Communication. This faculty has experience working with intergenerational groups through “Prisoners opportunity to educate children by telling stories" an elected Star Project by the EU.  
www.gop.edu.tr
City of Varazdin (Croatia)
The City of Varazdin is the capital of the so called county, and former capital of Croatia. It has a very close cooperation with the Public Health Institute of Varazdin, which organises a lot of innovative projects towards the promotion of health and a very valuable cultural heritage, being known as the City of Angels or "Little Vienna".
www.varazdin.hr
Stowarzyszenie Szansa dla Aktywnych (Poland)

The Association Opportunity for the Active is non-governmental organisation with 17 trainers and 72 trainees. Its main

objective is to increase the standard of living of a local community by supporting environmental protection, inclusion and

integration education, employment, culture and sport actions. Their "21st century society" project Is a good practice of working with intergenerational groups-
More project info on: 

https://www.facebook.com/walkastory/
https://www.walkastory.com
https://instagram.com/walkastory/ 
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